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View Online

30 items

Essential reading (19 items)

Digital marketing: strategy, implementation and practice, by Chaffey, Dave;
Ellis-Chadwick, Fiona; Chaffey, Dave, 2012

Book  | Essential reading | ELECTRONIC. If you cannot access this e-book please try the
alternative e-book below.

Digital marketing: strategy, implementation and practice, by Dave Chaffey; Fiona
Ellis-Chadwick, 2012

Book  | Essential reading | ELECTRONIC. 

Digital marketing excellence: planning, optimizing and integrating online marketing, by
Dave Chaffey; P. R. Smith; P. R. Smith, 2017

Book  | Essential reading

The facebook era: tapping online social networks to market, sell, and innovate, by Shih,
Clara Chung-wai, c2011

Book  | Essential reading | ELECTRONIC

Fashion marketing communications, by Lea-Greenwood, Gaynor, 2013
Book  | Essential reading | ELECTRONIC

Fashion retailing: a multi-channel approach, by Ellen Diamond; Jay Diamond; Sheri Litt,
2015

Book  | Essential reading

The fundamentals of digital fashion marketing, by Clare Harris, 2017
Book  | Essential reading

Mobile marketing: the message revolution, by Haig, Matt, 2002
Book  | Essential reading

The mobile marketing revolution: how your brand can have a one-to-one conversation with
everyone, by Alpert, Jed; Fishbach, Stephen, c2012

Book  | Essential reading | ELECTRONIC

Multi-channel retailing, by Poloian, Lynda Gamans, c2009
Book  | Essential reading

The new rules of marketing & PR: how to use social media, online video, mobile
applications, blogs, news releases, & viral marketing to reach buyers directly, by Scott,
David Meerman, 2013
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http://lists.lib.mmu.ac.uk/items/55498FAC-F2BD-D1A3-93A9-DC4512552D85
http://lists.lib.mmu.ac.uk/items/60E82DF8-AD95-C88F-EFEC-AF8409D73A28
http://lists.lib.mmu.ac.uk/items/1B3A9832-D5BF-634A-0B5A-A35A20F2AB7E
http://lists.lib.mmu.ac.uk/items/EA66D6AE-9084-C4CD-00C2-5B0DA793C2BE
http://lists.lib.mmu.ac.uk/items/076A40AB-E542-22FD-0F5C-98FBD13DC74A
http://lists.lib.mmu.ac.uk/items/E6D3EBE3-9CF7-C954-EA0C-8F74E449CBAC
http://lists.lib.mmu.ac.uk/items/D3631639-0D32-BC34-5DA5-F7092F345BC9
http://lists.lib.mmu.ac.uk/items/FD0512A8-ACAC-D172-80FA-6373D520E41D
http://lists.lib.mmu.ac.uk/items/84F1342B-B594-445F-4FB9-C096C035579B
http://lists.lib.mmu.ac.uk/items/84F1342B-B594-445F-4FB9-C096C035579B
http://lists.lib.mmu.ac.uk/items/DD013676-21FA-1F44-C66B-E351FF9175D6
http://lists.lib.mmu.ac.uk/items/A0CEED72-8A9A-D13B-C497-F7F44F057336
http://lists.lib.mmu.ac.uk/items/A0CEED72-8A9A-D13B-C497-F7F44F057336
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Book  | Essential reading | ELECTRONIC

The new rules of marketing & PR: how to use social media, online video, mobile
applications, blogs, news releases, and viral marketing to reach buyers directly, by Scott,
David Meerman, 2015

Book  | Essential reading

The social media bible: tactics, tools & strategies for business success, by Lon Safko,
c2012

Book  | Essential reading | ELECTRONIC

Social media marketing: an hour a day, by Evans, Dave, 2012
Book  | Essential reading | ELECTRONIC

Social media metrics secrets: do what you never thought possible with social media
metrics, by Lovett, John N., c2011

Book  | Essential reading | ELECTRONIC

Social media ROI: managing and measuring social media efforts in your organization, by
Blanchard, Olivier, c2011

Book  | Essential reading

Understanding digital marketing: marketing strategies for engaging the digital generation,
by Damian Ryan, 2016

Book  | Essential reading

Journal of consumer marketing
Journal  | Essential reading | ELECTRONIC

Journal of fashion marketing & management
Journal  | Essential reading | ELECTRONIC

Further reading (11 items)

Blog, podcast, Google, sell: the complete guide to making online profit, by Norris, Cresta,
c2011

Book  | Further reading | ELECTRONIC

Facebook marketing: an hour a day, by Chris Treadaway; Mari Smith, 2012
Book  | Further reading | ELECTRONIC

The mood of information: a critique of online behavioural advertising, by Andrew McStay,
2011

Book  | Further reading | ELECTRONIC

The never-ending digital journey: creating new consumer experiences through technology,
by Andres Angelani; Guibert Englebienne;
Marti
́
n Migoya, 2016
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http://lists.lib.mmu.ac.uk/items/AA2BC6B2-12F1-5ECA-AEB9-A87E9FF46E45
http://lists.lib.mmu.ac.uk/items/AA2BC6B2-12F1-5ECA-AEB9-A87E9FF46E45
http://lists.lib.mmu.ac.uk/items/D3227CDD-F323-079E-9BF6-58F3D932C031
http://lists.lib.mmu.ac.uk/items/A0886C4E-AC7E-5D4E-5A2D-BFD0A6500EA2
http://lists.lib.mmu.ac.uk/items/2FDF8C11-F4AB-46CF-9A29-EEBFA0BB1912
http://lists.lib.mmu.ac.uk/items/2FDF8C11-F4AB-46CF-9A29-EEBFA0BB1912
http://lists.lib.mmu.ac.uk/items/073A08F2-88E5-DE98-E9FC-30848AC763FD
http://lists.lib.mmu.ac.uk/items/EC36516D-5CED-B2BA-1E8C-01C8A90504C9
http://lists.lib.mmu.ac.uk/items/A6799941-1C7E-CCA0-C498-5656140EFBE6
http://lists.lib.mmu.ac.uk/items/B7885634-388D-CE0D-12C9-189A26AD5C51
http://lists.lib.mmu.ac.uk/items/FAD081CB-D2CC-6DE1-4528-703A130FBF14
http://lists.lib.mmu.ac.uk/items/7932B780-F6C4-F285-E6D7-5BA9921C2EF6
http://lists.lib.mmu.ac.uk/items/7E845DC7-247B-BB5A-117B-A767F6257710
http://lists.lib.mmu.ac.uk/items/6FB401D9-8B9F-2E3A-F09C-6365E913F725
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Book  | Further reading

Retail marketing and branding: a definitive guide to maximizing ROI, by Perrey, Jesko;
Spillecke, Dennis, 2013

Book  | Further reading | ELECTRONIC

Socialnomics: how social media transforms the way we live and do business, by Qualman,
Erik, 2013

Book  | Further reading | ELECTRONIC

Social TV: how marketers can reach and engage audiences by connecting television to the
web, social media, and mobile, by Proulx, Mike; Shepatin, Stacey, 2012

Book  | Further reading | ELECTRONIC

Twitter power 3.0: how to dominate your market one tweet at a time, by Joel Comm; Dave
Taylor; Joel Comm, 2015

Book  | Further reading | ELECTRONIC

Fashion theory: the journal of dress, body and culture
Journal  | Further reading | ELECTRONIC

The Journal of consumer research
Journal  | Further reading | ELECTRONIC

LexisLibrary - Access Uk newspapers via news tab
Webpage  | Further reading | ELECTRONIC
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http://lists.lib.mmu.ac.uk/items/15F4293A-B28C-E76E-2C07-CC97EDD84FA0
http://lists.lib.mmu.ac.uk/items/131097F1-28C4-602A-8D34-35470F3CB2B6
http://lists.lib.mmu.ac.uk/items/151B29EB-49A0-1C69-078C-4E855A1F0775
http://lists.lib.mmu.ac.uk/items/151B29EB-49A0-1C69-078C-4E855A1F0775
http://lists.lib.mmu.ac.uk/items/9D643ED0-D5EB-D5C7-F5AC-498D619E92B2
http://lists.lib.mmu.ac.uk/items/53616C7B-D5D5-B514-341C-0F7F264135FC
http://lists.lib.mmu.ac.uk/items/70FF68B3-44DF-5911-29B3-621450E1450C
http://lists.lib.mmu.ac.uk/items/5D2FD2E9-E75F-87FC-65C2-FDE56ECAD04B

