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15 items

Library resources note (1 items)

This list includes the essential readings. Further resources are listed in your course
handbook/Moodle area for this unit. These further reading may not be available from MMU
Libraries, but library staff are able to recommend suitable alternatives. Please ask at our
help desk for advice.

Items for purchase (1 items)

Essentials of marketing, by Frances Brassington; Stephen Pettitt, 2013
Book  | Items for purchase | ELECTRONIC

Essential reading (3 items)

Principles of marketing, by Brassington, Frances; Pettitt, Stephen, 2006
Book  | Essential reading

Management accounting for business, by Colin Drury, 2016
Book  | Essential reading

Marketing communications, by John Egan, 2014
Book  | Essential reading

Digitised Material (5 items)

Digital and Social Media Marketing - in Marketing, by Baines, Paul; Fill, Chris, 2014
Chapter  | Essential reading | DIGITISED BOOK CHAPTER

Campaign Tactics and Management - in Marketing communications, by Egan, John, 2015
Chapter  | Essential reading | DIGITISED BOOK CHAPTER

Digital Marketing and Social Media - in Principles and practice of marketing, by Jobber,
David; Ellis-Chadwick, Fiona, 2013

Chapter  | Essential reading | DIGITISED BOOK CHAPTER

Advertising Media: Planning and Analysis - in Integrated marketing communications in
advertising and promotion, by Shimp, Terence A; Andrews, J. Craig, 2013
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http://lists.lib.mmu.ac.uk/items/E4069657-4437-F853-2085-878D9293582E
http://lists.lib.mmu.ac.uk/items/CE310C65-E9FC-E828-1484-3F64AF73BBF7
http://lists.lib.mmu.ac.uk/items/CD531BAE-E6BB-CCBD-F409-A4ECEE997508
http://lists.lib.mmu.ac.uk/items/E6A11B06-7D17-A111-7FAF-A8A01EAD4049
http://lists.lib.mmu.ac.uk/items/101D69BB-32BA-A538-304A-4DCE82DCFCE3
http://lists.lib.mmu.ac.uk/items/4D8C35BB-10B2-D985-189D-852AB0440633
http://lists.lib.mmu.ac.uk/items/0E2F180C-13A4-0C81-F7DA-6435FA564F26
http://lists.lib.mmu.ac.uk/items/7A7B41B4-B32B-B2E3-2513-E56AF31B4700
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Chapter  | Essential reading | DIGITISED BOOK CHAPTER

Motivation, values and lifestyle - in Consumer behaviour: a European perspective, by
Michael R. Solomon; Gary J. Bamossy; Soren Askegaard; Margaret K. Hogg, 2016

Chapter  | Essential reading | DIGITISED BOOK CHAPTER

Further reading (5 items)

Principles of marketing, by Kotler, Philip; Armstrong, Gary; Harris, Lloyd; Piercy, Nigel,
2013

Book  | Further reading

Marketing, by Paul Baines; Chris Fill; Sara Rosengren, 2017
Book  | Further reading

Principles and practice of marketing, by Jim Blythe, 2014
Book  | Further reading

Principles and practice of marketing, by David Jobber; Fiona Ellis-Chadwick, 2016
Book  | Further reading

Consumer behaviour: a European perspective, by Michael R. Solomon; Gary J. Bamossy;
Soren Askegaard; Margaret K. Hogg, 2016

Book  | Further reading | ELECTRONIC
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http://lists.lib.mmu.ac.uk/items/F27D0790-7860-66F9-36B7-A06A043380B6
http://lists.lib.mmu.ac.uk/items/1C357732-1999-4EB6-BC56-E5216461394A
http://lists.lib.mmu.ac.uk/items/8803E4B1-233C-FB9C-DECF-E86F7E966127
http://lists.lib.mmu.ac.uk/items/3C3FC210-8F12-C2A8-A905-77757371AF96
http://lists.lib.mmu.ac.uk/items/D43FBC4B-2BDE-E005-462E-C8BB2189E34B
http://lists.lib.mmu.ac.uk/items/2BA870E5-6512-F3B2-9F71-9AF57C61EB73

