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21 items

Advertising and promotion: an integrated marketing communications approach, by
Christopher E. Hackley, 2014

Book  | Essential reading

Advertising and promotion: an integrated marketing communications approach, by
Christopher E. Hackley, c2010

Book  | Essential reading

Integrated marketing communications, by David Pickton; Amanda Broderick; MyiLibrary,
2005

Book  | Essential reading | ELECTRONIC

Integrated marketing communications, by David Pickton; Amanda Broderick, 2005
Book  | Essential reading

The marketing book, by Michael John Baker; Susan J. Hart, 2008
Book  | Essential reading | ELECTRONIC

The marketing book, by Michael John Baker; Susan J. Hart; MyiLibrary, c2008
Book  | Essential reading | ELECTRONIC

The marketing book, by Michael John Baker; Susan J. Hart, c2008
Book  | Essential reading

Marketing communications: brands, experiences and participation, by Chris Fill, 2013
Book  | Essential reading | ELECTRONIC

Marketing communications: brands, experiences and participation, by Chris Fill, 2013
Book  | Essential reading

Marketing communications: interactivity, communities and content, by Chris Fill;
MyiLibrary, 2009

Book  | Essential reading | ELECTRONIC

Marketing communications: interactivity, communities and content, by Chris Fill, 2009
Book  | Essential reading | ELECTRONIC

Marketing communications: interactivity, communities and content, by Chris Fill, 2009
Book  | Essential reading

Marketing communications: integrating offline and online with social media, by P. R. Smith;
Ze Zook, 2011
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http://lists.lib.mmu.ac.uk/items/8CEE7BFF-D6BD-3751-B3E9-23DFDBF4B46E
http://lists.lib.mmu.ac.uk/items/2BC8D8AA-93DB-0CEC-EC34-67CB84248779
http://lists.lib.mmu.ac.uk/items/E3434B9F-0EE5-8821-0B3D-CDE05782E023
http://lists.lib.mmu.ac.uk/items/45466992-E07B-D82A-7CB7-3F8246B60B19
http://lists.lib.mmu.ac.uk/items/30EAE95F-8E12-8042-6C64-862A4CF056BC
http://lists.lib.mmu.ac.uk/items/189B73E1-F068-C9F8-1438-555A25A03922
http://lists.lib.mmu.ac.uk/items/ADE8747E-F816-B78F-E45E-FB679C6C8E6C
http://lists.lib.mmu.ac.uk/items/394A3582-304A-5EEA-C703-BBA867ECEB9B
http://lists.lib.mmu.ac.uk/items/EDB6A405-76E3-F264-C46E-7AFFA29FBC3C
http://lists.lib.mmu.ac.uk/items/89360558-EF82-388D-41FF-693122E8172D
http://lists.lib.mmu.ac.uk/items/08AE75CE-9B1A-BB86-5173-0AA406DB7895
http://lists.lib.mmu.ac.uk/items/CCE8363A-EAB8-C5D9-0F02-2F5DFE42DE7F
http://lists.lib.mmu.ac.uk/items/D2DDA36E-6A06-0644-4EDC-020B203DEF04
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Book  | Essential reading | ELECTRONIC

Marketing communications: integrating offline and online with social media, by P. R. Smith;
Ze Zook, 2011

Book  | Essential reading

- Mintel Group Ltd.
Website  | Further reading | ELECTRONIC

Advertising | Media | The Guardian
Webpage  | Further reading | ELECTRONIC

Technology - Telegraph
Webpage  | Further reading | ELECTRONIC

ASA - Advertising Standards Authority
Website  | Further reading | ELECTRONIC

brandchannel | always branding. always on.
Website  | Further reading | ELECTRONIC

Superbrands UK - An insight into some of Britain’s strongest brands
Website  | Further reading | ELECTRONIC

thinkbox - Home
Website  | Further reading | ELECTRONIC
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http://lists.lib.mmu.ac.uk/items/A13B557D-5793-70BB-C0A2-658C20B113FB
http://lists.lib.mmu.ac.uk/items/609C1075-E664-7002-AC54-B1C8BDCE1004
http://lists.lib.mmu.ac.uk/items/7F94D82C-CE3E-D824-E367-10B34773D787
http://lists.lib.mmu.ac.uk/items/44BFFA6D-D711-F4BE-3584-618378256A5A
http://lists.lib.mmu.ac.uk/items/5830DFF5-426C-9E96-D81A-9A71868E2587
http://lists.lib.mmu.ac.uk/items/DAD38C0E-F094-4848-EFA3-E8B1C9681D4D
http://lists.lib.mmu.ac.uk/items/592C61A0-1F22-AD4F-D31C-F446094AEA0A
http://lists.lib.mmu.ac.uk/items/18AA21F8-F7F0-64BB-1508-35EE0C219844

